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Civics- Futures Forum
Part 1: Who Am I?  Job Skills You Possess
1.  Complete the strengths and interests sheet to help you outline your personal skills and roles as a potential employee and group member.
2.  Write a 3 paragraph blog that answers the following questions:

• Do you see yourself as a forefront or background person?  Discuss how you perform in roles that put you in the spotlight.  Explain when you prefer to get work done behind the scenes. 
• Do you work better under pressure?  Explain why or why not.

• How do you use creative and analytical thinking skills to complete a job?
3.  What are 10 other ideas you can use for blog content or discussion rooms? Consider these 3 questions:

	 • Who am I as a student?


	• Who am I as a peer?



	• Who am I as a person?


	


Part 2: What Does It Mean to Be a Canadian Citizen? Group Political Campaign  
4.  You will form a political party (group) of 3-4 people to participate in an In-Class Election.
5.  a) Bring your job skills and abilities from part 1 to the group to figure out your role in creating a political campaign to run for a class leader.
b) Think about the type of role that best fits your personality (leader, writer, designer or tech person).

c)  The campaign will take advantage of various forms of media such as streaming video, podcasts, posters and social networking. 

6.  Write a catchy slogan that can be used in both graphic advertisements for the web and video commercials on Youtube, Vimeo and Daily Motion.

7.  Make 3-4 print ads that can be found in a variety of places such as bus stops, magazines, newspapers and billboards.

8.  When designing any advertisement or commercial, pay attention to layout, colour and composition.

9.  Consider your target audience and the tone of your message. 

10.  Speech writing (dialogue) and music will be important factors in delivering your message.

11.  Your campaign will be graded on the following criteria:

	•  Effectiveness of your slogan
	•  Follow through of political messages



	• Dramatic presentation of your leader (dialogue, music and image)

	•  Creativity and communication

	•  How effective your commercial is at marketing to your target audiences.

	•  How memorable your advertisements are 10  minutes after the audience sees them.



Part 3: Cross-School Election (Networked Voting between Futures Forum Schools)
13.  The winning political party of the In-Class Election will represent their class in the Cross School Election in an electoral vote for a Future Forums Prime Minister.
14.  Elections and campaigning will require all the classes to interface using internet resources such as Facebook, Skype, webinars and podcasts.
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